
Use of music to share ideas 
and tastes -  Freedom of 
expression - What Music 
Fans want

allow for imperfect identification 
systems to function (and 
remunerate music creators) while 
we work on improving them - 

RemIX Culture
Address the complexities and 
barriers 

Creative Derivative works Best practices to licence for UGC 

Monetize (rather than saying no)
Give Music Fans what they want 

Allow for untethered access to 
catalogue for Taste makers - music 
journalists - Radio host. 

professionals an non professionals 
alike

Both on terrestrial radio and online 
radio 

On streaming platforms too 

Digital transition / Online 
New Entrants - Innovation / 
Reinventing The Music 
Experience in the digital age

Funds to help with renovation and 
adaptation of infrastructures  - New 
equipement to tackle tomorrow’s 
new technological challenges 

CONVERGENCE 
Technological Neutrality and 
Licensing in a converging Industry

More initiatives to make Music and 
tech work together - 

Help Music Startup and Educate 
them 

Adress scale gaps issue for EU 
Music Startups 

Incubators for ‘virtuous’ Music 
Startups 

Allow for Experimentation - and 
Innovation 

But safeguarding the rights for 
artists to be paid - minimum 
compensation.

Facilitate the negotiation of rights 

Encourage Rights Holders to 
become online players themselves.

Help SMB invest in digital tools and 
embrace them

POLICY
Tax harmonisation Withholding tax 

For Artists 

For Promoters

Double taxation 

TTIP negotiations

Empower Music Creators  / 
Nurture Creativity Music 
Creators 

Encourage residencies abroad 

Encourage the growth of label / 
Publishing as a Service. 

Lessen the influence of the “middle 
man”

Artists as music entrepreneurs 

Help Music creators take control of 
their careers 

REMUNERATION OF MUSIC 
CREATORS Fight unfair contract -

Fight disparity of contracts terms in 
Europe 

• Encourage more 
harmonisation of Publishing 
agreements practices 

Address difference in bargaining 
power

Shorten Value chain between 
Creators and Music Fans 

Support the development of E-
commerce services focusing on 
talents and creators 

DATA  

A right to access data by all 
creators involved in a music 
piece  ? 

Guidelines about commercially 
sensitive datas sharing 

EU Platform for Data 

Major source for economic growth 
in EU 

Huge need for clarity over who 
owns what 

Resistance from rights holders to 
feed into a global data base no 
longer acceptable 

COPRYRIGHT REFORM - 

Piracy and enforcement 

No weakening of compensation 
mechanisms such as Private copy 
levies 

No further exceptions

Relaunch of a GRD project

adress the “ value gap“ - Status of 
online platforms 

Social Networks use of Music

Content Sharing platforms
Include Intermediaries in 
redistribution system 

Total EU Harmonisation of IP laws

Reinforce, preserve copyright rules

a single EU Artists Status 

Audience Development / 
Access to Music 

Costs of live music / Festivals 

Bring more music to Children / In 
Schools EU Launchpads for emerging 

talents 

Funding Music 

Grant to invest in Digital Tools 

Fund Artist Development 

Access to capital 

Travel Grants for emerging talents 

Tax credits for the production of 
music 

 Crowdfunding 

Micro credits

Evolution of cashflow model from 
short term to long term with 
transition from physical to digital 

Capacity building 

Fund reinforced Security measures 
at Live Venues

Education - Training 
Professionalisation for 
Music Creators and Music 
SMBs 

Access to knowledge, classes, 
ressources for Artists / SMBs

Attendance & Learning at Trade 
Events

MOOC

Provide information on regulatory 
environment for Live Music in 
Europe 

Educate about the role of CMOs

Provide training in how to contact 
Radios 

Professional Networking 

Digital 

Jump on train 

EU Comm° as an enabler to the 
next generation of Music 
Entrepreneurs

Help with marketing tools 

Support in Training 
Educate about Crowdfunding 

To be able to navigate the new 
music industry landscape (360°)

B2B Online platform about 
marketing tools available abroad 

Educate about Tax systems when 
touring / About Visa rules / Labour 
laws and all barriers to cross border 
circulation

Cultural Diversity  / Cross 
Border Circulation / 
Increase awareness about 
EU Repertoires 

DISCOVERY / Diversity of 
catalogues

Support recording of Live Music 

Increase more EU diversity (All 
member states not just UK, GER 
and FRANCE)

MUSIC EDUCATION 
Improve the role of conservatories  
as an actor of the ecosystem

B2B online platforms for ressources 

False appearance of Consumer 
choice in todays’s digital services Allow for more Niche services 
Encourage more diverse music 
programming

Make sure that all repertoires are 
featured - no focus on Mainstream 
or Pop music

Access to catalogue / Compulsory 
licensing schemes 

Prevent any form of editorial control 
by rights owners

LIVE MUSIC

support for rehearsal spaces at 
local level

Support to Grass roots places

Improve Tax System - Regulatory 
environment acting as barrier Withholding tax

VAT 

Income Tax

Social Contributions 

Labour laws etc.

Encourage Creation of EU Agents 

Encourage the broadcast of Live 
Music - (Concert at home) 

Export

Encourage export

Music Export Offices 

Fair Access to Media 

Importance of Radio Radio Archive

Quotas on Radio Access to Traditional media 

EU MUSIC HERITAGE (preserve 
and safeguard 

Archive material

Music is a cultural asset linked with 
main cultural events and our 
political history.

preservation of music as a cultural 
heritage and a defining of cultural 
groups.

Define music diversity : country of 
origin / Genre/ Language applied 

Soft Power

Culture as a mean to 
promote EU values and the 
EU project 

Music as EU success stories

Soft Power - Cultural influence 

More “EBBA” like programs

Music as a way to promote local 
culture

EU Umbrella organisation 
for Music 

EU Coordinated approach to Export 

European export strategy towards 
the rest of the world

Observatory

Get neutral Data 

Monitoring the state of the Union 

measurement of Music diversity 

EU Scoreboards 

Raise awareness about EU Music 

Look at successful initiatives such 
as in Hamburg or in Canada or CNV 
in France 

provide expertise to the EU in 
music related policies 

Raise Awareness about existing EU 
tools (ETEP, EBBA, LIVEUROPE)

Ressources 

Coordination 

Spill Over Effect 

With Food industry

With Tourism 

“Green Music - Impact on 
Environment “

improve/ integrate  collaboration 
with other sectors (Audiovisual, 
Game industry, advertising industry) 

EU Music Funding should tak into 
account Youth & Employment 

make funding conditional upon  
new  employment contracts


